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In order to prevent and mitigate the impacts of climate change and biodiversity loss across its entire 
business value chain, Premier Marketing Public Company Limited acknowledges and accepts its social 
responsibility regarding the use of natural resources and energy,  in alignment with the guidelines for 
sustainable business operations, as follows: 

 
1. The Company shall strictly comply with all relevant laws and other regulations, both at the local and 

global Initiatives. 
2. The Company shall establish targets to support the reduction or avoidance of environmental impacts, 

covering issues related to energy consumption, water usage, waste, and pollution, with consideration 
for greenhouse gas emissions. 

3. The Company shall conduct environmental risk assessments stemming from its business operations 
throughout the value chain and organize other supporting activities.  

4. The Company shall promote sustainable procurement, giving consideration to issues concerning the 
use of resources, energy, water, waste, and pollution. This includes the joint development of 
environmentally friendly packaging or products with business partners, taking into account climate 
change and biodiversity. 

5. The Company shall arrange and promote awareness, understanding, and a sense of responsibility 
regarding the value-driven use of resources. This includes supporting the involvement of employees 
at all levels, as well as business partners, in addressing environmental issues. 

6. The Company shall require suppliers of goods and services, and business partners in the value chain, 
to participate in the joint management of business operations that may affect the environment.  
 

 


