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- Translation - 
 

 
Minutes of the Annual General Meeting of Shareholders for the Year 2020 

 
of 
 

Premier Marketing Public Company Limited 
 

 
 
The Meeting was held on 24 July 2020 at 10.00 hours at the Bhiraj Hall 1, Bangkok International Trade & 
Exhibition Centre (BITEC), 88 Debaratna Road (Km.1), Bangna Tai Sub-district, Bangna District, Bangkok.  
 
Dr. Somchai Choonharas, the Chairman of the Board of Directors, acting as Chairman of the Meeting 
notified that the Meeting was attended in person by 21 shareholders holding in aggregate 3,978,711 shares 
and by proxy by 38 shareholders holding in aggregate 402,998,177 shares, totaling 59 shareholders 
holding in aggregate 406,976,888 shares equal to 68.6572% of the total number of subscribed shares 
thereby constituting a quorum in accordance with the Company’s Article of Association. The Chairman then 
declared the Annual General Meeting of Shareholders for the year 2020 to be duly convened.  
 
During the course of the Meeting, additional shareholders joined the Meeting.  As a result by the end of the 
Meeting, a total of 76 shareholders attended in person and by proxy, holding in aggregate 407,425,488 
shares equal to 68.7328% of the total number of subscribed shares (calculation is based on a total of 
592,766,800 shares, which is derived from 598,245,300 registered shares less 5,478,500 treasury shares).    
 
Initially, the Chairman informed the shareholder that as this Annual General Meeting of Shareholders is 
held amid the novel coronavirus 2019 (COVID-19) outbreak, the Company has thus established screening 
and preventive measures for the risk of COVID-19 infection, which the Company would request the 
cooperation from all shareholders and proxies attending the Meeting to strictly follow. The guidelines for 
safety of the Meeting during the COVID-19 pandemic are as shown in Attachment 8, which has been sent 
to the shareholders together with the invitation to the Meeting. 
 
The Chairman then introduced the Board of Directors, totaling 10 directors who were all present at the 
Meeting (representing 100% of the total number of directors) as follow: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The Company has only one sub-committee, namely the Audit Committee, while the Board of Directors as a 
whole performs the duties of the other sub-committees. 
 
At this Meeting, senior executives of the Company also attended as follows: 
 

  1.  Mr. Somchai      Choonharas Chairman 

  2.  Mr. Katiya          Greigarn Independent Director and 
Chairman of the Audit Committee 

  3.  Mr. Wichai         Hirunwong Independent Director and 
Member of the Audit Committee 

  4.  Miss Naengnoi  Chai-onnom Independent Director and 
Member of the Audit Committee 

  5.  Mrs. Nangnoi     Bunyasaranand Director 

  6.  Mr. Piya             Smutkochorn Director 

  7.  Mrs. Duangthip  Eamrungroj Director 

  8.  Mrs. Walairat     Pongjitt Director 

  9.  Mrs. Pensri        Dettingeng Director 

10.  Mr. Suradej        Bunyawatana Director 

  1.  Mr. Vichien Phongsathorn Chairman of the Executive Committee 

  2.  Mrs. Porntip Saowapak Managing Director, Premier Canning Industry 
Co., Ltd. and Premier Frozen Products Co., Ltd. 

  3.  Mrs. Sudkanung Wanon Plant Deputy Managing Director, P.M. Food Co., Ltd 
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In addition, Miss Siraporn Ouaanunkun an auditor from EY Office Ltd. who is the auditor of the Company 
for the year 2019 also attended the Meeting. 
 
Prior to the consideration of the agenda, the Chairman informed all present at the Meeting of the procedure 
for voting on each agenda item, which was divided into 2 cases as follows: 
 
1. In the case where the shareholder attends in person or a proxy holder is authorized with the right to 

vote on behalf of the shareholder represented, the Chairman shall propose for the Meeting to vote on 
each agenda item by inquiring whether there was any shareholder who wishes to disapprove or to 
abstain from voting or not.  

 
 Should there be any shareholder who raises his hand to show his wish to disapprove or to abstain 

from voting for any agenda item, then the voting shall be by ballot that each shareholder had 
received on registration. Every shareholder must cast his votes for the agenda item on the ballot and 
submit it to the Company’s officer for counting.  

 
 Should there be no shareholder who wishes to disapprove or to abstain from voting, then it would be 

deemed that the Meeting had unanimously agreed to the agenda under consideration, with 1 share to 
be counted as 1 vote. 

 
 However, for the voting on Agenda 5 regarding the election of directors to replace those retiring by 

rotation, all shareholders are requested to vote by using the ballot. The Meeting shall not be asked 
whether any shareholder approves or disapproves for this is an important agenda item. 

 
2. In the case where the shareholder has authorized a proxy to attend the Meeting and has already cast 

his votes in the proxy form, the votes for each agenda item specified in the proxy form shall be the 
votes used in counting the resolution of the Meeting. 

 
For the Annual General Meeting of Shareholders for the year 2020, the Company had provided the 
opportunity in advance for the shareholders to propose agenda items for inclusion in the Meeting agenda 
and to nominate candidates for election as directors. The Company disseminated the criteria and procedure 
on its website and had advised of such dissemination through channels of the Stock Exchange of Thailand.  
The proposals and nominations were to be submitted from 1 January 2019 to 31 December 2019. There 
was one shareholder who proposed an agenda item for consideration. The Company’s Board of Directors 
has considered and determined that the proposed agenda item is related to the reporting on the Company’s 
operating results for the year 2019 already in Agenda 2 of this Meeting and, therefore, did not include the 
proposed agenda item as an additional agenda but instead considers the shareholder’s proposed agenda 
item as a question submitted in advance that the Board shall provide an explanation on under Agenda 8 of 
this Meeting. In addition, none of the shareholders nominated candidates for election as directors. 
 
The Company’s Board of Directors’ Meeting No. 4/2020 held on 5 May 2020 resolved to approved its share 
repurchase program for financial management purpose in the maximum amount not exceeding Baht 300 
million or 59,824,530 shares. The repurchase period is from 22 May 2020 to 21 November 2020. 
 
At present, the Company had repurchased 5,478,500 shares that when deducted from the total number of 
598,245,300 shares there will be 592,766,800 shares remaining, which is the number of shares that will be 
used in the calculation for the agenda items where there is voting by the shareholders. 
 
The Chairman then proceeded with the Meeting according to the following agendas: 
 
Agenda 1 To consider and adopt the Minutes of the Annual General Meeting of Shareholders for 

the year 2019 
 
 The Chairman proposed for the Meeting to consider and adopt the Minutes of the Annual 

General Meeting of Shareholders for the year 2019 held on 25 April 2019. A copy of the 
Minutes had been sent to all shareholders together with the invitation to the Meeting. 

 

  4.  Mr. Ragsagul Charoenwong Deputy Managing Director, Accounting & Finance  

  5.  Mr. Teerapol Juthapornpong Director, Corporate Governance, Law & 
Registration 
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 The Chairman provided the opportunity for the shareholders to raise questions or to inform of 
any amendments to the said Minutes. There being no questions, the Chairman then 
requested the Meeting to vote. 

 
 After consideration, the Meeting resolved to adopt the Minutes of the Annual General Meeting 

of Shareholders for the year 2019 held on 25 April 2019 as proposed with the following voting 
results: 

 

 
Agenda 2 To acknowledge the report on the Company’s operating results for the year 2019 
 
 Mr. Piya Smutkochorn, Director and Managing Director reported on the overview of the 

Company in 2019 to the Meeting, which could be summarized as follows:   
 
 Over the past 40 years, the Premier Group has always adhered to the guidelines for 

harmonious alignment of success because we believe that success cannot be created by one 
person and a business cannot exist if it aims only for corporate profits without creating value 
for society and employees. The Company adheres to its 5 core values which are: 

 
 

  Quality : Committed to develop quality in all aspects. 

 

  Creativity : Use innovative thinking for continuous and sustainable development. 

 

  Mutual Benefit : Conduct business in a mutually beneficial manner. 

 

  Collaboration : Combine knowledge and abilities for co-creation. 

 

  Moral and Ethics : Adhere to moral and ethical principles and traditional Thai ways. 

 
 In terms of business on sustainability, the details are as follows: 
 
 1. Sustainable consumption : Delivering value with care and focus on food safety 

standards and nutritional value. 
 
 2. Responsible purchasing and sourcing : Selection and use of raw materials, such as 

fishing sources, manufacturing factory standard, environmentally friendly packaging and 
promotion of planting of chemical-free/organic coffee that preserves forests. 

 
 3. Continuous development of work processes for sustainability : Development of 

warehouse management system and system for enhancement of sales channels and the 
use of clean energy from generation of electricity from solar rooftops. 

 
 4. Focus on good corporate governance, internal audit and continuous risk 

management : Develop plans to mitigate impact of business interruptions and 
management during the COVID-19 outbreak. 

 
 5. Join anti-corruption movements : Announce this to be a policy of the Company, as well 

as continuously communicate and cultivate awareness for employees, and also expand 
the coalition to include customers and trade partners. 

 
 6. Fair employment/continuous employee skill development. 

Resolution Number of Votes 
Percentage of the Total Shares Held by the 

Shareholders Who Attended the Meeting and Voted 

Approved  407,039,488 votes 99.9999 

Disapproved  600 votes 0.0001 

Abstained  0 vote - 

Voided Ballots  0 vote - 
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 7. Instill a sense of sustainability in employees.  
 
 In 2019, the success of its operation resulted in the Company and subsidiaries receiving the 

following awards: 
 
  The Company received from the assessment of corporate governance practices for 2019 

by the Thai Institute of Directors (IOD) a 4-star rating and is considered to be in the “Top 
Quartile” for companies with market capitalization of Baht 3,000-9,999 million. 

 
  The Company was announced as being listed in the “Thailand Sustainability Investment” 

list by the Stock Exchange of Thailand. 
 
  The Company received an honorable mention from The National Anti-Corruption 

Commission (NACC) at the 8th NACC Integrity Awards. 
 
  Premier Canning Industry Co., Ltd., a subsidiary, was certified Green Industry Level 4: 

Green Culture certifying that there is systemic environmental management with 
monitoring, assessment and review for continuous development by the Ministry of 
Industry. 

 
  P.M. Food Co., Ltd. and Premier Canning Industry Co., Ltd., subsidiaries of the Company, 

were awarded the prestigious CSR-DIW Continuous Award for standard of corporate 
social responsibility of industrial factories. 

 
 
 As for the joint creation of a sustainable social ecosystem, the details are as follows: 
 
 1. Make social investments through the Yuvabadhana Foundation to create a management 

system and exponentially increase social impact, including raising funds, intellectual 
capital and human capital and creating a networking for participation through various 
projects, such as the scholarship program, the Thailand Collaboration for Education 
project, the Pankan Shop project, the Com4Child computer for children project, the 
Thailand Collaboration for Change project, the Taejai project, the BKIND Fund, the Thai 
CG Funds, etc. 

 
 2. Assist in solving the COVID-19 crisis by reducing the chance of spreading and supporting 

patient care through the Yuvabadhana Foundation and the Taejai project. 
 
 3. Combat corruption by supporting the operations of ACT and participating in CAC projects 

continuously. 
 
 4. Promote job creation and income generation for people with disabilities by employing 

disabled persons, support the Social Innovation Foundation and promote employment of 
people with disabilities. 

 
 5. Work with communities and public and private organizations to develop society and the 

environment, such as the making of bio-fermented water and growing of hydroponic 
vegetables for schools and the communities. 

 
 In 2019, Premier Marketing Public Co., Ltd. and its subsidiaries jointly donated Baht 26.23 

million to the Yuvabadhana Foundation in which such donation is as stipulated in its Articles of 
Association to appropriate 5 per cent of its net profit for donation for public benefit. The 
donations received by the Yuvabadhana Foundation in 2019 totaled Baht 319.7 million, 
consisting of the following details: 

 

Source 
Amount 

(Baht million) 

Premier Group of Companies 125.5 

Companies in the Premier Group listed on the Stock Exchange of Thailand 51.4 

Pan Kan Shop 65.3 

Fund for public benefit projects 31.5 

General public 34.4 
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Source 
Amount 

(Baht million) 

General organizations 8.7 

Restaurants 2.1 

Support for charity merchandise 0.8 

Total 319.7 

 
 The kindness and assistance from various people and organizations have enabled the 

Yuvabadhana Foundation to provide educational opportunities. In 2019, the Foundation had 
10,082 scholarship students under it care of which 746 students will be completing their 
studies in 2020. The retention rate of students until completion of secondary school year 6 or 
vocational school year 3 is 79%.  

 
 In terms of participation in reducing educational inequality, the Yuvabadhana Foundation is 

collaborating with its network of educational partners in the “Thailand Collaboration for 
Education” project to improve teaching and learning in schools. In 2019, the Foundation has 
expanded the “In-School Morality Development” project into its network of schools as another 
tool. There are 84 schools in 30 provinces in the Thailand Collaboration for Education network 
with more than 15,000 students who are benefitting. 

 
 Through help from society, in 2019, the Foundation received Baht 71.2 million in donation for 

scholarships, Baht 1.2 million in donation for the Thailand Collaboration for Education project 
and Baht 1.3 million in donation for the In-School Morality Development project. It has 177 
volunteers assisting in the development of youths. 

 
 Examples of results arising directly from the operation of the Yuvabadhana Foundation for the 

year 2019 consist of: 
 
 1. The “Send Children to School and Make Good Kids” scholarship program with details as 

follows: 
 

 2017 2018 2019 

Number of students lacking  opportunity 
supported (persons) 

6,102 7,689 10,082 

Scholarship fund extended (Baht million) 43.6 61.8 70.5 

Cumulative number of  students lacking  
opportunity that received scholarship 

over 
11,000 
persons 

over  
14,000 
persons 

over  
17,000 
persons 

 
 2. The Thailand Collaboration for Education project with details as follows: 
 

 2017 2018 2019 

Number of schools that joined the Thailand 
Collaboration for Education project (schools) 

52 82 84 

Project implementation areas (provinces) 26 30 30 

Number of educational partners 
(organizations)* 

5 6 6 

Funding support (Baht million) 35.2 44.7 78.3 

Number of students benefitting over 
14,000 
persons 

over  
15,000 
persons 

over  
15,000 
persons 

 
 * Note: In 2019, emphasis is placed on expanding various tools/learning materials to 

existing schools in the network. 
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 Anti-corruption the details are as follows: 
 
 4 April 2014 The Company was certified a member of the Thailand’s Private Sector 

Collective Action Coalition against Corruption. 
 
 2015-2017 Assessed on the development level by the Thaipat Institute at level 5 

and was re-certified for the first time as a member of the Thailand’s 
Private Sector Collective Action Coalition against Corruption. 

 
 22 August 2018 Expanded the alliance by encouraging 1 business partner company to 

become a certified member. 
 
 13 December 2019 Applied for re-certification as a member of the Thailand’s Private Sector 

Collective Action Coalition against Corruption. 
 
 7 February 2020 Re-certified for the second time as a member of the Thailand’s Private 

Sector Collective Action Coalition against Corruption. 
 
   For the plan for the year 2020, there will be an expansion of the anti-corruption 

alliance to customers / business partners and there will be constant communication to 
the employees. 

 
 The Company has investments in 4 subsidiaries where it holds 100% of the equity stake as 

follows: 
 
 1. P.M. Food Co., Ltd. (PMF)  
 2. Premier Canning Industry Co., Ltd. (PCI) 
 3. Premier Frozen Products Co., Ltd. (PFP) 
 4. PM SE Co., Ltd. (PMSE) 
 
 The products of the Company and its subsidiaries can be divided into 3 main product groups 

as follows: 
 
 1) Snack foods group 
 
  2) Food/beverages and pet food group 
  
 3) Other products group (such as personal care and household products).  
 
 Distribution can be divided into the domestic market and international markets: 
 
  Domestic market covers the modern trade channel, the traditional wholesale and retail 

stores, small retail stores and the online channels. 
 
  International markets can be divided into 2 groups by product as follows: 
 
  1) Fish snack products under the “Taro” brand distributed mainly in China. 
  
  2) Pet food products distributed mainly in Europe and the United States. 
 
 The impact of the COVID-19 outbreak on the Company and its subsidiaries is as follows: 
 
 Impact on Business and Operation 
 
  The COVID-19 pandemic only started in late March but overall the snack market grew just 

0.6% in quarter 1/2020. 
 

  Because the Emergency Decree on Public Administration in Emergency Situation B.E. 
2548 was invoked, the opening hours of retail stores were shorter, especially the 
convenience stores that cannot open for 24 hours, which is the main distribution channel 
for the snack foods group. 

 



7/20 

  The sales staff could not visit the stores and take care of the stock or help with product 
placement. 

 
  There were shutdowns of retail stores, including shops in tourist attractions, transportation 

centres and schools during the lockdown period. 
 
  The cash van unit operated with greater difficulty from not being able to cross provincial 

borders in some areas, such Phuket, Pattani, Yala, etc. 
 
  Consumers buy fewer products through modern trade channels. 
 
 Business Impact (Positive) 
 
  Some product groups, such as the Megachef fish sauce products, Squid brand fish sauce 

products, Maejin products and Carex liquid soap products, are classified as essential 
commodities causing consumers to hoard them during the COVID-19 outbreak. 

 
  Despite the pandemic, consumers who love pets are still willing to spend money on high-

quality pet food, resulting in higher sales of pet food products for export. 
 

 Mr. Ragsagul Charoenwong, Deputy Managing Director, Accounting & Finance reported on 
the operating results of the Company for the year 2019 to the Meeting with the following 
details: 

 
 In summary of the operating results of the Company and its subsidiaries for the year 2019, 

overall revenue from sales and services of the Company and its subsidiaries for the period 
was Baht 4,086 million, decreasing from the same period of last year by 8.6% or Baht 386 
million mainly from the distribution of consumer products. In accordance with the business 
operation guidelines of the Company and its subsidiaries, focus is on selecting trade partners 
that can create higher returns for the Company and create mutual sustainability, which 
resulted in gross profit margin increasing to 29.8% or an increase of 1.9%. In the year, there 
are major expenses, such as advertising and sales promotion expenses to reinforce the 
importance of the brand and image of the Company both in the country and overseas, totaling 
Baht 206 million, and recognition of the effect of the change in labour laws of an increase in 
the retirement benefit of employees to 400 days’ compensation as an extraordinary item, 
totaling Baht 28 million. Net profit amounted to Baht 270 million, which is a decrease of 25.9% 
or equal to Baht 95 million from the year before. Investment expenses for the year 2019 are 
investments by subsidiaries with details of the main investment expenses as follows: 

 
  Construction of factory building and capacity expansion of P.M. Food Co., Ltd. in the 

amount of Baht 91 million. 
 
  Improvement of product processing of the coffee business of Mivana Co., Ltd. in the 

amount of Baht 10 million. 
 
  Improvement of efficiency of machinery and equipment of Premier Canning Industry Co., 

Ltd. in the amount of Baht 9 million. 
 
 The Company paid dividends as follows: 
 

Year 2017 2018 2019 

Dividend per share 0.80 0.56 0.73 

Dividend payout ratio (%) 94.1 86.2 85.9 

 
 In summary of the operating results of the Company and its subsidiaries for quarter 1/2020, 

overall revenue from sales and services of the Company and its subsidiaries for the period 
was Baht 1,012 million, decreasing from the same period of the previous year by 7.5% or Baht 
82 million due to the decrease in the distribution of consumer products in the country and the 
production of food for export that provided low returns, which resulted in gross profit margin 
increasing to 31.3% or an increase of 3.3%. There are major expenses in the year, such as 
advertising and sales promotion expenses, which in quarter 1/2020 amounted to Baht 37 
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million, mainly in support of the launch of new flavor Taro products and recognition of the 
effect of the revised financial reporting standard TFRS 9: Financial Instruments in recognition 
of the fair value of investment in available-for-sale securities of Baht 23 million in the income 
statement (FVPL), which was previously recognized in the statement of comprehensive 
income (FVOCI). Net profit amounted to Baht 82 million, a decrease of 24.1% from the year 
before or equal to Baht 26 million. 

 
 Subsequently, the Chairman presented the opportunity for the shareholders to raise questions 

and questions were posed as follows: 
 
 Shareholder Enquired as to what is the progress of the Taro products in China. 
 
 Director and Managing Director (Mr. Piya Smutkochorn) Explained that for the Taro products 

in China distribution commenced at the end of 2019 and in quarter 1/2020 was affected by the 
COVID-19 pandemic, which caused sales in the modern retail trade channel to halt. However, 
the Company has adjusted the work plan to focus on distribution through online channels (e-
commerce) because it is easy and convenient in reaching consumers. The revenue share in 
China accounts for only 1% of the Company's total revenue, which is considered to have no 
significant impact on the Company in the initial stage. 

 
 There being no further questions, the Chairman then informed that the Meeting has 

acknowledged the report on the Company’s operating results for the year 2019. 
 
Agenda 3 To consider and approve the Company’s financial statements for the year ended 31 

December 2019 
 
 The Chairman proposed for the Meeting to consider and approve the Company’s financial 

statements for the year ended 31 December 2019 that have been audited by the auditor as 
detailed in the annual report, which had been sent to the shareholders together with the 
invitation to the Meeting. 

 Subsequently, the Chairman provided an opportunity for the shareholders to raise questions. 
There being no questions, the Chairman then asked the Meeting to vote. 

 
 After consideration, the Meeting resolved to approve of the Company’s financial statements 

for the year ended 31 December 2019 as proposed with the following voting results: 
 

 
 
Agenda 4 To acknowledge for the interim dividend payment from operating results of the 

Company for the year 2019 for 2 times and no more dividend payment from the 
operating results of the Company for the year 2019 

 
 The Chairman informed the Meeting that the Company has the policy to pay dividend of not 

less than 50% of the net profit after deduction of income tax and statutory reserve of the 
Company only financial statements. Such dividend payment is subject to change due to the 
investment plan as necessary and other appropriateness in the future. 

 
 From the results of operation for the year 2019, the Company had net profit for the year 

totaling Baht 507,146,774 and retained earnings after deduction of statutory reserve of Baht 
572,609,390. The Board of Directors’ Meeting passed a resolution approving the payment of 
interim dividend from the results of operation for the year 2019 totaling 2 times as follows: 

 

Resolution Number of Votes 
Percentage of the Total Shares Held by the 

Shareholders Who Attended the Meeting and Voted 

Approved  407,356,988 votes 99.9999 

Disapproved  600 votes 0.0001 

Abstained  0 vote - 

Voided Ballots  0 vote - 
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 1st interim dividend distributed on 5 September 2019 at the rate of Baht 0.20 per share, 
totaling Baht 119,649,060, in accordance with the Board of Directors’ Meeting No. 3/2019 held 
on 6 August 2019. 

 
 2nd interim dividend distributed on 20 April 2020 at the rate of Baht 0.53 per share, totaling 

Baht 317,070,009, in accordance with the Board of Directors’ Meeting No. 3/2020 held on 1 
April 2020. 

 
 Total interim dividends distributed from the results of operation for the year 2019 is Baht 0.73 

per share, totaling Baht 436,719,069. 
 
 According to the requirements under Section 115 of the Public Limited Companies Act B.E. 

2535, it is stipulated that the Board of Directors is required to notify the Meeting at the next 
shareholders' meeting. 

 
 The Board's resolution to pay the second interim dividend was the result of its resolution to 

postpone the Annual General Meeting of Shareholders for the year 2020 scheduled on 23 
April 2020 indefinitely. The dividend rate per share and the amounts of interim dividend 
payment are the rates and amounts equal to that which were to be proposed to the 
shareholders’ meeting for the year 2020 that was postponed to consider and approve. 

 
 In addition, the total amount of the two interim dividend payments is equal to 85.88% of net 

profit after deduction of income tax and statutory reserve, which is in line with the Company’s 
determined dividend payment policy as mentioned above. 

 
 Therefore, the Board of Directors deems it appropriate to not propose to the Annual General 

Meeting of Shareholders to consider the payment of dividend for the year 2019. 
 
 Subsequently, the Chairman provided an opportunity for the shareholders to raise questions. 

There being no questions, the Chairman then informed that the Meeting has acknowledged 
the payment of two interim dividend payments and omission of payment of dividend for the 
year 2019. 

 
Agenda 5 To consider the appointment of directors to replace those retiring by rotation 
 
 The Chairman informed the Meeting that according to the Public Limited Companies Act B.E. 

2535 together with Article 13 and Article 15 of the Articles of Association of the Company, the 
Company’s Board of Directors must comprise at least 5 directors who are appointed by the 
shareholders’ meeting. It is also stipulated that at every annual general meeting of 
shareholders one-third of the directors or the number of directors closest to one-third shall 
retire. The directors to vacate office within the first and second year following the Company’s 
registration shall draw lots. In subsequent years, the directors serving the longest shall resign. 
The directors retiring by rotation are eligible for re-election. 

 
 The Company presently has 10 directors and 4 directors must retire at the Annual General 

Meeting of Shareholders for the year 2020, namely,  
 
 
 
 
 
 
 
 The Board of Directors as a whole, except for directors with conflicts of interests, acted as the 

Nomination Committee in considering the criteria and process for the nomination of persons 
with appropriate qualifications and in accordance with the Company’s business strategy to 
serve as directors, as well as in selecting persons according to the determined nomination 
process and based on their performance as directors of the Company in the past. The Board 
deemed it suitable to propose to the shareholders’ meeting to approve the appointment of the 
4 directors who are due to retire by rotation for they have appropriate qualifications as 
directors of the Company for another term as follows: 

 
 

  1.   Mrs. Duangthip  Eamrungroj Director 

  2.   Mr. Suradej        Bunyawatana Director 

  3.   Mrs. Pensri        Dettingeng Director 

  4.   Mrs. Walairat     Pongjitt Director 
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 The curricula vitae and information on the 4 directors have been sent to all shareholders together with the invitation to the meeting. 
 
 Moreover, the persons nominated for this time have gone through a careful and prudent 

screening and consideration process by the Board of Directors and are deemed to have 
qualifications suitable for the business operations of the Company and its subsidiaries. The 
Company had provided the opportunity for shareholders to nominate qualified candidates for 
consideration for appointment as directors according to the criteria disseminated on the 
Company’s website but no nomination was made. 

 
 Subsequently, the Chairman provided an opportunity for the shareholders to raise questions. 

There being no questions, the Chairman then asked the Meeting to vote. 
 

 After consideration, the Meeting resolved to re-elect the 4 retiring directors as directors for 
another term with the following voting results: 

 
 1. Mrs. Duangthip Eamrungroj, Director 
 

 
 Remarks: The 1,000,000 shares held by Mrs. Duangthip Eamrungroj have been deducted for 

this agenda item due to conflict of interest. 
 
 
 2. Mr. Suradej Boonyawatana, Director 
 

 
 
 3. Mrs. Pensri Dettingeng, Director 
 

 
 
 
 
 

  1.   Mrs. Duangthip  Eamrungroj Director 

  2.   Mr. Suradej        Bunyawatana Director 

  3.   Mrs. Pensri        Dettingeng Director 

  4.   Mrs. Walairat     Pongjitt Director 

Resolution Number of Votes 
Percentage of the Total Shares Held by the 

Shareholders Who Attended the Meeting and Voted 

Approved  372,050,026 votes 91.5563 

Disapproved  34,312,162 votes 8.4437 

Abstained  0 vote - 

Voided Ballots  0 vote - 

Resolution Number of Votes 
Percentage of the Total Shares Held by the 

Shareholders Who Attended the Meeting and Voted 

Approved  394,166,626   votes 96.7607 

Disapproved  13,195,562 votes 3.2393 

Abstained  0 vote - 

Voided Ballots  0 vote - 

Resolution Number of Votes 
Percentage of the Total Shares Held by the 

Shareholders Who Attended the Meeting and Voted 

Approved  339,147,226   votes 83.2545 

Disapproved  68,214,962 votes 16.7455 

Abstained  0 vote - 

Voided Ballots  0 vote - 
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 4. Mrs. Walairat Pongjit, Director 
 

 Remarks: The 1,310,100 shares held by Mrs. Walairat Pongjit have been deducted for this 
agenda item due to conflict of interest. 

 
 
 After the Meeting has considered and resolved to approve the appointment of the directors 

who are due to retire by rotation to serve for another term, the Company presently has 10 
directors as per the following list of names: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Agenda 6 To consider and approve the director’s remuneration for the year 2020 
 
 The Chairman informed the Meeting that the Board of Directors as a whole, except for 

directors with conflicts of interest, acted as the Remuneration Committee in considering the 
criteria for and forms of remuneration of the directors for proposal of their opinion to the 
Company’s Board by comparison with the listed companies in the same business group, with 
the same revenue level and market capitalization over the same period, as well as take into 
consideration the Company’s operating results and the duties and responsibilities of the 
directors. The Board deemed it appropriate to set the remuneration of the directors for the 
year 2020 to be the same as the remuneration of directors for the year 2019 with the following 
details: 

 

Remuneration 2019 
2020 

(Proposed) 

Meeting Allowance of the Board of Directors 
- Chairman    (Baht/time) 
- Director    (Baht/person/time) 
Meeting Allowance of the Audit Committee 
- Chairman of the Audit Committee (Baht/time) 
- Audit Committee Member (Baht/person/time) 

 
24,000 
17,000 

 
24,000 
17,000 

 
24,000 
17,000 

 
24,000 
17,000 

Annual Remuneration 
- Chairman    (Baht/year) 
- Chairman of the Audit Committee (Baht/year) 
- Audit Committee Member  (Baht/person/year) 
- Non-Audit Committee Director (Baht/person/year) 

 
345,000 
500,000 
460,000 
310,000 

 
345,000 
500,000 
460,000 
310,000 

Other special Benefits and any other benefits None None 

Resolution Number of Votes 
Percentage of the Total Shares Held by the 

Shareholders Who Attended the Meeting and Voted 

Approved  337,837,126   votes 83.2004 

Disapproved  68,214,962 votes 16.7996 

Abstained  0 vote - 

Voided Ballots  0 vote - 

  1.  Mr. Somchai      Choonharas 

  2.  Mr. Katiya          Greigarn 

  3.  Mr. Wichai         Hirunwong 

  4.  Miss Naengnoi  Chai-onnom 

  5.  Mrs. Pensri        Dettingeng 

  6.  Mr. Piya             Smutkochorn 

  7.  Mrs. Duangthip  Eamrungroj 

  8.  Mr. Suradej        Bunyawatana 

  9.  Mrs. Nangnoi     Bunyasaranand 

10.  Mrs. Walairat     Pongjitt 
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 Meeting allowances are paid only to directors who attend each respective meeting. All 
directors who are executives have forfeited their rights to receive the directors’ remuneration 
for both the meeting allowance and annual remuneration. The information is based on the 
results of the IOD survey and with listed companies in the same business group with the 
same revenue level and market capitalization over the same period, as well as take into 
consideration the Company’s operating results and the duties and responsibilities of the 
directors.  

 
 Subsequently, the Chairman provided an opportunity for the shareholders to raise questions. 

There being no questions, the Chairman then asked the Meeting to vote. 
 
 After consideration, the Meeting resolved to approve the director’s remuneration for the year 

2020 as proposed with the votes of not less than two-thirds of the shareholders attending the 
meeting and have the right to vote as follows: 

 

 
Remarks: The 2,310,100 shares held by all director have been deducted for this agenda item 
due to conflict of interest. 

 
Agenda 7 To consider and approve the appointment of the auditor and approve the audit fee for 

the year 2020 
 
 The Chairman informed the Meeting that in order to comply with the Public Listed Companies 

Act B.E. 2535, which stipulates that the General Meeting of Shareholders shall appoint the 
auditor and approve the audit fee of the Company every year, the Board of Directors has 
selected the auditor by considering the independence, knowledge, competency, credibility and 
quality of service. The audit fee is considered based on the scope of responsibility and 
remuneration of the auditor in comparison with other audit firms. Therefore, it is deemed 
appropriate to propose to the Meeting to appoint the auditor of EY Office Ltd. to be the auditor 
of the Company for the year 2020 as it has the same standard as the other audit firms and the 
audit fee is appropriate. The list of auditors is as follows: 

 
 1. Mr. Chatchai Kasemsrithanawat C.P.A. Registration No. 5813 who has been 

nominated to be appointed as the Company’s 
auditor since the year 2018, or 

 
 2. Miss Sirirat Sricaroensup C.P.A. Registration No. 5419 who has been 

nominated to be appointed as the Company's 
auditor for the year 2020 for the first year, or 

 
 3. Miss Watoo Kayankannavee C.P.A. Registration No. 5423 who has been 

nominated to be appointed as the Company's 
auditor for the year 2020 for the first year. 

 
 The audit fee is set at Baht 1,886,000 with no other service fees. The audit fee for the year 

2020 decreased from the audit fee for the year 2019 by Baht 75,000.  
 
 Due to the impact of the COVID-19 pandemic that had forced the Company to postpone its 

Annual General Meeting of Shareholders from that originally scheduled, there was no 
resolution from its shareholders on the appointment of the Company’s auditor for the 
accounting period for the year 2020. However, the Securities and Exchange Commission 
(SEC) has allowed the Company to appoint an SEC-approved auditor to review its financial 
statements for quarter 1/2020 to enable it to disclose the information and submit the financial 
statements to the SEC whereby the Company must propose the appointment of the auditor to 

Resolution Number of Votes 
Percentage of the Total Shares Held by the 

Shareholders Who Attended the Meeting and Voted 

Approved  405,060,488 votes 99.9999 

Disapproved  600 votes 0.0001 

Abstained  0 vote - 

Voided Ballots  0 vote - 
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the Annual General Meeting of Shareholders for appointment at the next meeting to be held, 
which is in accordance with the notification of the Capital Market Supervisory Board No. 
TorJor. 28/2020 dated 27 March 2020. 

 
 The Board of Directors’ Meeting No. 3/2020 held on 1 April 2020 resolved to appoint the 

auditor of EY Office Ltd. who is the same auditor and is of the same audit firm as proposed to 
today’s shareholders’ meeting for the year 2020 to review the financial statements of the 
Company and its subsidiaries for quarter 1/2020. The audit fee of the Company for quarter 
1/2020 is Baht 220,000, which will be included as part of the Baht 1,886,000 annual audit fee 
for the year 2020. 

 
 The proposed auditors are auditors approved by the Office of the Securities and Exchange 

Commission and have no relation or interest with the Company/subsidiaries/ 
management/major shareholders or their connected persons whatsoever. Therefore, they can 
perform the audit and provide their opinions independently on the Company’s financial 
statements.  

 
 The Company’s auditor and those of its subsidiaries belong to the same audit firm.  
 
 The Audit Committee has considered and was of the opinion that the appointment of the 

auditor should be proposed and that such audit fee was appropriate.  
 
 Subsequently, the Chairman provided an opportunity for the shareholders to raise questions. 

There being no questions, the Chairman then asked the Meeting to vote. 
 
 After consideration, the Meeting resolved to approve the appointment of the auditor and 

approve the audit fee for the year 2020 as proposed with the following voting results: 
 

 
 
Agenda 8 Other businesses (if any) 
 
 The Chairman informed the Meeting that the Company had provided an opportunity for the 

shareholders to submit questions for clarification by the Company or the Board of Directors on 
any issue related to the agenda of this Annual General Meeting of Shareholders over two 
periods, the first period being 1 January 2019 until 31 December 2019 and the second period 
being from the date of issuance of the invitation to the meeting by the Company of 16 July 
2020 until 21 July 2020. There were 4 shareholders who raised questions (which included the 
shareholder who proposed the matter for consideration as an agenda item that the Board of 
Directors resolved not to include as an agenda item but to consider the matter as a question 
submitted in advance by such shareholder), which can be divided into 3 groups of questions, 
starting from first group as follows:  

 
 1. Group of questions related to business operations for sustainability and good corporate 

governance (CG) include: 
 
  1.1 Two questions related to donations made by the Company and its subsidiaries as 

follows: 
 
   (1) For the Company to clarify the details on the donations made from its net profit to 

ensure transparency of the receivers of such donations. 
 

Resolution Number of Votes 
Percentage of the Total Shares Held by the 

Shareholders Who Attended the Meeting and Voted 

Approved  386,293,788 votes 94.8167 

Disapproved  21,117,200 votes 5.1833 

Abstained  9,500 vote - 

Voided Ballots  0 vote - 
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   (2) For the Company to explain the details on the donations of 5% by the Company 
and its subsidiaries, which the questioner did not know the amount, time of 
donation and impact on the liquidity of the Company and its subsidiaries. 

 
 
  1.1 The Company should follow the good corporate governance (CG) guidelines in 4 

items as follows: 
 
   Item 1 The chairman of the board should be appointed by independent directors. 
 
   Item 2 The majority of the directors should be independent directors. 
 
   Item 3 Independent directors (audit committee members) shall be in position for 

no more than a total of 9 years but the current independent directors (audit 
committee members) have been in position since 2008. 

 
   Item 4 The Remuneration Committee and the Nomination Committee have not 

been appointed. 
 
 Chairman of the Executive Committee (Mr. Vichien Phongsathorn) Explained with details as 

follows: 
 
 1. Donations: In addition to the activities or work in which the Foundation had used the 

donated funds as reported by the Company in Agenda 2, shareholders can see the details 
in the annual Sustainability Development Reports and reports prepared by the Foundation 
that are disseminated on the Yuvabadhana Foundation’s website. At present, both 
overseas and in Thailand, greater importance is given to ESG, which reinforces that the 
Group’s practice is the correct approach. The Company determines this expense at a rate 
of 5 percent of the net profit and has continuously abided by and considered to be a 
regulation of the Company with such information always transparently disclosed. 
Moreover, our Company's customers, especially overseas customers, trust our company 
because we adhere to this. 

 
 2. Appointment of the Chairman: The Company will consider qualified directors who (1) have 

knowledge, expertise and understanding of the business and (2) adheres to the principles 
of good governance regardless of whether they must be an independent director or not. 

 
  The majority of the directors should be independent directors: The Company considers the 

directors based on their appropriate qualifications but does not hold the number as the 
essence. 

 
  Independent directors have served for a long time, some more than 9 years: The 

Company views that when directors hold their position continuously they have an 
understanding of its business operation. 

 
  The Company has not appointed the Remuneration Committee and the Nomination 

Committee: As clearly stated in the annual report, the Company has assigned the entire 
Board of Directors to perform the duties of the Remuneration Committee and the 
Nomination Committee, except for directors with conflicts of interest. 

 
 Subsequently, the Chairman informed the Meeting of the second group of questions as 

follows:  
 
 2. Group of questions related to the Company’s products, consisting of 8 questions as 

follows: 
 
  2.1 Why has PM not returned to focusing on Taro products with the development and 

launch of more new flavours or improvement of marketing to increase sales and 
returns instead of investing in businesses that it is not good at? 

 
  2.2 The Company should propose a plan for all coffee-related businesses and 

summarize as separate detail in the form of specific financial statements attached to 
the minutes of the meeting, as well as inform of a concrete action plan clearly 
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specifying the business direction. In addition, the Company is requested to separate 
the reporting of its operating results into 4 topics as follows: 

 
   2.2.1 Sales of products of the Company and its subsidiaries. 
 
   2.2.2 Sales of products of other operators. 
 
   2.2.3 Sales of tuna products. 
 
   2.2.4 Sales of coffee products. 
 
  2.3 At present, the COVID-19 pandemic makes business operations more difficult and 

worsens the performance of the coffee products of the Company. When does the 
Company expect the business to support itself or is there a way to solve the problem 
and how? 

 
  2.4 Share of loss from investment in joint venture The Good Drink Co., Ltd increased 

from Baht 1.5 million in 2018 to Baht 2.3 million in 2019. The Company’s objective in 
establishing this company was to develop products and channels for distribution of 
ready-to-drink coffee (cold brew). When is its performance expected to improve? 

 
  2.5 PMSE and MIVANA have been burdened with a large amount of expenses over 

several consecutive years and have to borrow funds from PM, which the 
shareholders are of the opinion that both companies may not be able to repay the 
principal. Therefore, the management should provide their view on how to solve the 
said problem and advise as to when the suspension of their operations can be 
considered. 

 
  2.6 PMSE, a social enterprise company, has to pay office rent to Seri Properties Holding 

Co., Ltd., which has the same set of directors as those of PM. What is the reason for 
not renting an office building that is cheaper in order to save money or why did the 
directors not waive the rent to PMSE until it is able to generate a profit? 

 
  2.7 Why does PM keep extending more loans to PMSE and MIVANA and when is this 

expected to stop? 
 
  2.8 As the Company has many subsidiaries, can it reduce the number of or shut down 

subsidiaries that fail to generate income or have a loss or not? 
 
 As all these 8 questions are questions about the overall business operation of this business 

line, the Chairman requested Mr. Vichien Phongsathorn to answer them.  
 
 Chairman of the Executive Committee (Mr. Vichien Phongsathorn) Explained that each 

question relates to the Company's strategy and therefore would answer as follows:  For the 
first instance, the Company acknowledges and listens to the opinions of all shareholders and 
investors. The Company's strategy takes into account the risks of income and profit sources 
that come from the various businesses of the Company and its subsidiaries and definitely the 
proportion includes profit from the Taro products group, which accounts for a large proportion 
of the profit of the Company and its subsidiaries. However, we do have a risk assessment of 
reliance on the main products and have guidelines for creating a balance of income and profit 
sources. It took Taro more than 40 years to build a solid foundation, which presently has the 
second largest share of the snack food market but only accounts for 7% of the market, but we 
try to push for Taro to thrive even more both through investment in various advertising 
campaigns and, for China, through investment in marketing. 

 
 In addition, the pet food products group has accumulated knowledge and skills that enabled it 

to generate income and profit and was able to pay dividend to the parent company. The 
management views that there is too little opportunity and thus has adjusted the business 
direction from being an OEM manufacturer into being an ODM (original design manufacturing) 
manufacturer, which enables it to receive additional product development fees. Such process 
was developed in the human food and pet food groups and is now being developed for 
application with frozen food products. This is to create stability and balance of income sources 
of the Company and its subsidiaries. 
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 Currently, the coffee business is a new product of the Group. The management saw an 
opportunity in the coffee market valued at over Baht 60,000 million and chose to use the 
Premier Group's sustainability approach to be the strength of this business through promoting 
cultivation of coffee in highland forests, conservation of forests and growing coffee under the 
shade of trees using organic farming methods. At present, we are a major producer of 
certified organic coffee in the country. Over the past few years, the focus has been on 
marketing and distribution through a variety of channels. The Company is confident that the 
coffee business will be able to operate as well as the Taro products and the food production 
group and will help balance income and profit sources of the Group and its subsidiaries in the 
future. 

 
 In addition, the PMSE's office rent is the same as that of PM, which is at market price, and is 

disclosed as a connected transaction. It is deemed appropriate that both offices should be 
located in the same place and it would be inappropriate for PMSE not to be charged a rental 
fee. 

 
 As for the coronavirus situation, the management sees this as a temporary situation and the 

Company is cautious in investing and spending appropriately. 
 
 The Chairman then informed the Meeting of the questions in the third group with the following 

details:  
 
  3.1 In the financial statements since 2015, total income has been constant at about Baht 

4,200 million and if looking at the details of expenses, it was found that the cost of 
goods sold and/or the cost of services is relatively constant and varies with sales but 
in terms of selling and administrative expenses there was an increase.  What is the 
reason for this and can it be lowered or not? 

 
  Director and Managing Director (Mr. Piya Smutkochorn) Explained that in terms of 

income, when compared, there was no significant change as in 2019, the Company 
had changed its business practices to focus on selecting trade partners that can 
create returns and sustainability together. Distribution of some products has been 
canceled in order to optimize the efficiency in the management of the Company's 
resources and result in a better gross margin. 

 
  As for the increased selling expenses, it is from cost of advertising and sales 

promotion that is an investment in brand strengthening and supporting marketing 
activities. As for personnel expenses, there is an increase every year according to 
market wages and cost of living and part of it is employee rewards, which fluctuate 
according to the Company's profit each year. 

 
  As to whether this can be lowered or not, if the Company determines that it is an 

expenditure related to investment and marketing that generates income then the 
spending is deemed as necessary. 

 
  3.2 In the event of the COVID-19 outbreak, are there measures to mitigate the impact 

that will reduce profit? 
 
  Director and Managing Director (Mr. Piya Smutkochorn) Explained that as the 

Company and its subsidiaries are primarily in the business of manufacturing and 
distributing consumer products, overall it is less impacted than other business 
groups. However, the Company has reviewed its business plan by reviewing the 
administrative expenses to be suitable with the economic conditions, as well as the 
advertising and promotion expenses by adjusting the plan accordingly. In addition, 
the Company has reviewed new product release plans, such as postponing the 
introduction of some new products. 

 
  The food production for export business continues to grow as food is a product that 

is in high demand, both domestically and abroad, and the investment plan for the 
production line has been adjusted to suit the market growth. In addition, the 
Company has become more focused on the e-commerce business. 
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  3.3 In the case of the 2 meter long Taro Roll products being out of stock in the 7-Eleven 
outlets, there is insufficient products for sale so how can this problem be rectified? 

 
  Director and Managing Director (Mr. Piya Smutkochorn) Explained that the product 

feedback is greater than the planned production capacity, which at present the 
factory has successfully increased the production capacity of Taro Roll products and 
expects it to be sufficient to meet the increased orders. 

 
  3.4 Please advise on the progress of the trademark registration of the “Taro” brand 

products to be sold in China, whether it is completed or not and within what year will 
it be completed. 

 
  Director and Managing Director (Mr. Piya Smutkochorn) Explained that for the Taro 

brand name in Chinese under section 29 (meat, fish, poultry), the trademark has 
already been registered with a protection period of 10 years from 28 March 2019 to 
27 March 2029. As for the Taro brand name in English, the trademark registration 
under Section 29 is still in progress but it is anticipated that the Chinese authorities 
will accept this registration by the end of 2020. 

 
  3.5 Does the Company expect to repurchase the shares in full or close to the amount of 

Baht 300 million or not because as observed since the Company had repurchased 
almost 1% of the total subscribed shares it began to stop buying back the shares? 

 
  Deputy Managing Director, Accounting & Finance (Mr. Ragsagul Charoenwong) 

Explained that the Company intends to repurchase shares in the amount approved 
by the Board of Directors but the Company, in compliance with the SET 
announcement and SEC guidelines,  had stopped repurchasing shares during the 
period when its financial statements were to be disclosed. 

 
  3.6 Why does PM not charge interest appropriate to the risks to be borne from the loans 

extended to PMSE and MIVANA? P.M. Food Co., Ltd. pays a fixed interest of 4.5% 
per annum for its bank loan and has a much more stable performance but PMSE and 
MIVANA pay interest at only 3.5% and 4.0%, respectively, and have no guarantee 
and the repayment periods are not specified. 

 
  Deputy Managing Director, Accounting & Finance (Mr. Ragsagul Charoenwong) 

Explained that the Company extended loans to PMSE and MIVANA, which is 
considered as support to the subsidiaries where the liquidity of the parent company 
has been taken into account as well. For PMF, the objective of the loan is for 
business expansion. The construction of a production plant requires long-term capital 
and to be consistent with the investment a loan was obtained from a financial 
institution. 

 
  3.7 Premier Frozen Product Co., Ltd has land, buildings and equipment that is of very 

high value but has low ROA and a very volatile performance. The management 
informed the shareholders’ meeting that it continues to seek for business 
opportunities that can generate continuous income. How can the company make 
more beneficial use of its assets and what is the current situation? 

 
  Managing Director, Premier Frozen Products Co., Ltd. (Mrs. Porntip Saowapak) 

Explained that at present the area has been allocated into 2 sections, which are: 
 
   1. Frozen food business of the company: Over the years, the company has 

accumulated knowledge and experience in the production of frozen food and 
used this to add value to its products. 

 
   2. Space rental business: As Premier Frozen Products Co., Ltd. already has a 

factory permit and has capitalized on this by allocating space for coffee 
production.  Some of the space is used for production of ready-to-drink (cold 
brew) coffee products and the machinery has already been installed. 
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  Managing Director, Premier Canning Industry Co., Ltd. (Mrs. Porntip Saowapak) 
Explained further that the company's production capacity utilization rate is almost at 
full capacity at present and focuses on the production of animal feed products. 

 
 Thereafter, the Chairman provided the opportunity for the shareholders to raise more 

questions and shareholders posed questions as follows: 
 
 Shareholder Enquired as to the utilization rate of the Taro products. 
   
 Plant Deputy Managing Director, P.M. Food Co., Ltd. (Mrs. Sudkanung Wanon) Explained 

that the utilization rate is approximately 70% of the overall production capacity. 
 
 Shareholder Enquired as to the net profit as reported in Agenda 2 of Baht 270 million and 

donations of Baht 26 million. On calculation, why is this not equal to 5%? 
 
 Chairman Explained that the Baht 26 million donation in 2019 was calculated at the rate of 5% 

of the net profit of the Company and its subsidiaries for the year 2018. 
 
 Shareholder Proposed that the Company consider paying variable remuneration for the 

directors according to the Company's operating results. 
 
 Chairman of the Executive Committee (Mr. Vichien Phongsathorn) Explained that payment of 

remuneration for directors at a fixed amount and not linking the Company’s operating results 
with the income of independent directors is a normal practice. The remuneration is based on 
the IOD survey. 

 
 Shareholder Enquired whether PM SE Co., Ltd. could change its objective to become for profit 

only or not? 
 
 Chairman of the Executive Committee (Mr. Vichien Phongsathorn) Explained that the 

business aims to generate profits for the company and for society where social responsibility 
must be in line with the profit of the company but it uses the aspects of sustainability to create 
a difference for its products. 

 
 Shareholder Enquired that as Premier Marketing Public Co., Ltd. has changed its equity 

holding in PE SE Co., Ltd. to 100%, why did its former shareholders sell its shares? 
 
 Chairman of the Executive Committee (Mr. Vichien Phongsathorn) Explained that Premier 

Marketing Public Co., Ltd. had a 100% equity holding in PE SE Co., Ltd. (PMSE) since the 
beginning but PMSE together with the Earth Net Foundation invested in Mivana Co., Ltd. An 
executive of the Foundation who previously held the shares had resigned and sold the shares 
back to PMSE thus increasing its equity holding. 

 
 Shareholder Recommended that PE SE Co., Ltd. should borrow both from financial 

institutions and Premier Marketing Public Co., Ltd. 
 
 Chairman of the Executive Committee (Mr. Vichien Phongsathorn) Explained that the 

Company accepts the recommendation and will further study the possibility of obtaining loans 
from financial institutions. 

 
 Shareholder Enquired whether the cold brew coffee is produced for self or produced to order. 

If produced to order then what is the product brand? 
 
 Chairman of the Executive Committee (Mr. Vichien Phongsathorn) Explained that the coffee 

cultivation is on the farmers’ own land and the company is only a provider of knowledge. As 
for the processing process, the company begins by purchasing drained parchment coffee that 
is passed through various processes until roasted coffee is obtained. As for the cold brew 
coffee, the company produces its own brand and if it is contracted to produce in the future, 
this is seen as an opportunity. 

 
 Shareholder Requested an example of Premier Canning Industry Co., Ltd.’s change from 

being an OEM to an ODM manufacturer. 
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 Managing Director, Premier Canning Industry Co., Ltd. (Mrs. Porntip Saowapak) Explained 
that the company was formerly an OEM manufacturer, which on receipt of a recipe will 
produce according to the customer's recipe. On conversion into an ODM manufacturer, it 
develops new recipes for presenting to customers with technical support. The newly 
developed recipes are owned by Premier Canning Industry Co., Ltd. 

 
 Shareholder Enquired about the production capacity of P.M. Food Co., Ltd., whether separate 

machineries are used in the production of products sold domestically and those sold 
overseas. 

 
 Chairman Explained that there is no separation of machineries for production of products sold 

domestically and overseas. 
 
 Shareholder Enquired as to what are the strengths of the fish snack products in China. 
 
 Director and Managing Director (Mr. Piya Smutkochorn) Explained that consumers in China 

are very familiar with the fish snack products and view products from Thailand to be premium 
products. Local products or other brands have different quality and price while Taro's products 
have a higher price and quality. It is a challenge for the Company to create awareness and 
entice consumers to purchase our fish snack products. 

 
 Shareholder Enquired that the market in China is divided into several tiers, into which zone 

are we entering? 
 
 Director and Managing Director (Mr. Piya Smutkochorn) Explained that the Company focuses 

on the Guangdong Province, which is in the southern zone with the Guangzhou and 
Shenzhen cities. Currently, it is emphasizing more on e-commerce. 

 
 Shareholder Requested a report on the progress of the regulations of the sodium tax. 
 
 Plant Deputy Managing Director, P.M. Food Co., Ltd. (Mrs. Sudkanung Wanon) Explained 

that at present such law has not been promulgated in Thailand. 
 
 Shareholder Enquired as to what proportion of the Company's sales is from the e-commerce 

channel and how much has it grown in the past? 
 
 Director and Managing Director (Mr. Piya Smutkochorn) Explained that the Company is 

focusing more on the e-commerce channel in China and this account for 80%. 
 
 Shareholder Enquired as to what are the ways to prevent or solve the problem of counterfeit 

goods in China? 
 
 Director and Managing Director (Mr. Piya Smutkochorn) Explained that the Company places 

importance on its trademark prior to the distribution in China. Currently, the trademark has 
been registered and is considered to be protected by law 

 
 Shareholder Enquired as to how the Company allocates it advertising expenses for the e-

commerce channels and how do we access them? Please provide examples. 
 
 Director and Managing Director (Mr. Piya Smutkochorn) Explained that the Company 

distributes its products in China through distributors who supervise both online sales and 
advertising through their e-commerce channels. Currently, the Taro official store is under 
development. 

 
 Shareholder Enquired as to how to make the organic coffee products unique and different 

from other brands and when will it reach the break-even point? 
 
 Chairman of the Executive Committee (Mr. Vichien Phongsathorn) Explained that every 

business takes time to establish itself and the management hopes that the coffee business 
will be successful as soon as possible. The Company sees an opportunity in the roasted 
coffee or fresh coffee group. Its market is not very big but has a high growth rate. As the 
Company's coffee is of high quality and has a difference in that it is organic, we therefore 
focus on premium customers. 
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 Shareholder Enquired about the proportion of e-commerce of the Company? 
 
 Director and Managing Director (Mr. Piya Smutkochorn) Explained that the product group that 

are snack food products is not yet popular in e-commerce channels. 
 
 Chairman Explained further that the Taro team is trying to fulfill new distribution channels, 

such as the e-commerce channel of modern retail stores. In addition, there is also sale 
through vending machines where sales may not significantly increase but this is a way to 
reach the widest range of consumers. 

 
 Shareholder Recommended that the Company should provide more news or information 

about the progress of the coffee business. 
 
 Chairman Thanked the shareholder for the recommendation. 
     
 There being no further questions, the Chairman then thanked the shareholders for sparing 

time to attend the Meeting and for their continuous support of the Company’s operations. The 
Chairman requested all shareholders to return the remaining ballots to the Company's staff 
and then declared the Meeting closed at 12.47 hours. 

 
 

----------------------------------------------------------- 
 
   
 
 
 
 
 

Signed     Mr. Somchai Choonharas     Chairman of the Meeting 
                (Mr. Somchai  Choonharas) 
   

  


